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Paula Scher and Irma Boom among the exciting new additions 
to the speaker line-up of TYPO London 2012 »Social«

London, September 24, 2012 

The countdown has started: with less than one month to go until TYPO Talks return to London, the preliminary 
schedule is online. Great new speakers have joined the ranks of communication and design, digital media, marketing 
and advertising, technology, culture, entertainment and business experts who will share their stories, their 
knowledge and skills with the audience. 

“We are very happy and proud to announce that with Paula Scher and Irma Boom, two of the most remarkable and 
original women in design will complement our fantastic roster of speakers,” said Head of Programme Adrian 
Shaughnessy. 

Paula Scher promises to be one of the highlights of the conference. A Pentagram partner since 1991, Scher’s landmark 
identity for The Public Theater ‘fused high and low into a wholly new symbology for cultural institutions, and her 
recent architectural collaborations have re-imagined the urban landscape as a dynamic environment of dimensional 
graphic design’ (AIGA). 

 “Paula is a giant of contemporary graphic design. Her place in the pantheon of modern greats is secure.” said Adrian 
Shaughnessy, “Not because she is one of the few high pro!le female designers of the current era; nor  because she is a 
partner in the eternally respected Pentagram. Rather, she is there because she is a bona !de graphic genius who works 
in the mainstream of public life and yet still manages to produce work of rare distinction and enduring merit. Paula 
Scher is a ‘social’ designer in the best sense of the word – her work is literally on the streets and in the buildings 
where people live, work and study. She is also an electrifying conference speaker. Her sense of humour, and her gutsy 
aura of realism makes for an inspirational mix.”

“ With legendary graphic designer and bookmaker Irma Boom we found the perfect speaker  to round o"f the 
conference.” said Adrian Shaughnessy, „Irma brings the single mindedness and absolute dedication to her craft that 
characterises all great designers. It is impossible to hear her speak and not want to be a better designer.  Any creative 
practitioner who feels that their career is #agging should be obliged to attend a talk given by her.” 

Besides the talks there will be an informal get-together, a calligraphy workshop, a workshop with Joshua Davis.  A 
number of TYPO London participants also have the  chance  to go on a very special bike tour through London, guided 
by none other than typography legend and long standing TYPO London facilitator Erik Spiekermann. 

Registration: www.typotalks.com/london
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TYPO Talks
TYPO aims to transcend the restraints of a typical trade conference. It inspires, o"fers insights and experiments, 
encourages the exchange of knowledge and is a creative playground for communication professionals. Based on many 
years of experience gained in Berlin – TYPO Berlin is in its 17th year running as Europe’s biggest and most successful 
design event – TYPO has recently been able to establish itself also in the English-speaking world, notably with !rst 
successful conferences held in London and San Francisco. 

About 1,000 visitors and around 70 journalists and bloggers from all around the world attended TYPO London 2011. 
The response by participants and the media was extraordinarily positive. Eye Magazine, for example, noted »Let’s 
hope that they continue to stir things up, and remind designers of both the breadth and depth of our !eld«, while 
Patrick Burgoyne in Creative Review expressed the hope that »the event becomes a regular !xture.«

TYPO’s slightly tongue in cheek claim: »International Design Conferences: Design, culture, society – with a little bit 
of kerning« is based on the fact that the conferences began in 1995 with a strong focus in typography. Since then, they 
have evolved into a much broader platform exploring communication and design, digital media, marketing and 
advertising, technology, culture, entertainment and business. In an eclectic mix of talks, in#uential thinkers cover 
social trends, ideas, concepts, technological innovation and the valid principles of good design.

The next TYPO San Francisco takes place at Yerba Buena Center for the Arts (YBCA), April 11 – 12, 2013 focusing on the 
theme »Contrast«.
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